DRED - Division of Parks and Recreation
STRATEGIC DEVELOPMENT and CAPITAL IMPROVEMENT PLAN - 2009
Appendix 11 - Regional Demographics (Applied Economic Research)

Section III Demographics of Recreation Demand and Utilization

This section of the plan analyzes utilization and the current /future demand for the NH Park system by
drawing on population/demographic trends and recreation participation data. The findings are set forth in
this summary narrative, in the attached power point presentation and in an addendum setting forth data on
more detailed demographic and recreation expenditure estimates.

The following points are seen as having a structuring influence over the current and future facilities
offered by the NH Park system:

o The state’s parks serve two principal markets: (1) NH residents, who account for nearly half of
the parks’ surveyed visitors and (2) Massachusetts residents, who make up one-third of visitors.
Other Northeast states represent 13% of visitors with the balance coming from other US regions
outside the Northeast (4%) and International visitors (2%). NH residents probably make up a yet
larger share of non-surveyed visitors to state forests, trails, etc. on a year-round basis.

e An examination of park-specific data indicates that NH residents tend to visit a park close to their
residence and out-of-state visitors tend to visit destination facilities, such as Hampton Beach or
Franconia Notch and campgrounds. This indicates that the system serves two roles (with some
overlap): as a convenient recreation opportunity for state residents and as an attraction-
destination opportunity for out-of-state visitors.

e The market area (NH and MA) is densely populated with almost 8 million residents (it grew by 2
million since 1960) and is expected to grow by more than 600.000 in the next 20 years. Other
things being equal, demand for facilities will rise given this expected population growth.

e Changing demographics are possibly more significant than growth in structuring future demand
for the state’s parks:

o The ageing of the population is beginning to structure recreation demand and will be a
major factor in the coming decades. As a result of both ageing in place and the in-
migration of retirees, nearly 90% of the state’s 2010-2030 population growth will be over
age 65. The demand for recreation activities is very age-sensitive—participation surveys
have shown that as we age, we are less likely to participate in active outdoor recreation
activities such as skiing/camping, and more likely to participate in less active activities,
such as walking. People age 65+ are only half as likely as younger people to participate
in outdoor recreation. Despite this lower participation rate, the number of participants
age 65 and over more than doubles and by the year 2030, they will represent the largest
number of participants by age group.

o The market area (NH and MA) is changing in another important way—the foreign born
population rose by 18% 2000-2006, versus an overall population increase of 2%). The
parks have historically served an English-speaking population. Today there are over 1.25
million market area residents who speak a language other than English at home.

o Nearly 1 million area residents have a disability. Many of these disabilities could limit
participation in outdoor recreation activities.
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o The state’s population is increasingly located in southern NH (Hillsborough Rockingham
and Strafford counties) which collectively represents nearly two-thirds of the state’s
population and its projected population growth (2010-2030). This increases the
significance of park facilities located in or easily accessible to southern NH.

e Over 2 million market area residents participate in some form of outdoor recreation annually.

e The Parks are heavily utilized. Although the Parks Division lacks the resources to fully inventory
park usage, recent annual AIX reports support an estimate of 4-5 million visitors a year including
fee paying overnight campers and fee paying day visitors along with some visitors to non-fee
sites. Total utilization is probably significantly higher.

e Because of a lack of manpower, reliable data is not available to quantify park visitation trends,
but anecdotal data suggests visitation may be down slightly on an overall basis during this
decade, probably due to the gradual ageing of the population. We recommend that the Division
expand resources to more carefully document park visitation.

e The market area is affluent with NH per capita income (2007) of $41,500 and MA per capita
income of $49,100, versus a US figure of $38,600.

e The market area enjoys its recreations pursuits, spending over $5 billion on recreation activities in
2008, including $2.4 billion on entertainment/recreation fees and admissions.

o  Although there has been no estimate of the economic impact of the NH park system, it is clearly a
significant contributor to the state’s economy. Estimates indicate that outdoor recreation
contributes $22 billion annually to the New England economy, generating over 270,000 jobs. We
recommend that the Division collect the necessary visitation data and commission an economic
impact analysis for the next biennial budget.
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Chapter I1I: Power Point Slides And Graphics
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Primary Market is NH and MA

All Survey Sites in
New Hampshire State Parks

All 2005 Dates

Percent of Respondants by Area

@ New Hampshire

Biassachusells

OMortheast States other than NH and MA
B States other than Northeast

o International

NH
MA
Primary Market

Market Area Will Add 625,000 in
Next 20 Years

Projected Population

Change
2010 2030 Number  Percent
1,385,600 1,646,500 260,900 19%
6,649,400 7,012,000 362,600 5%
8,035,000 8,658,500 623,500 8%
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Dramatic Demographic Shifts Are Ahead: Essentially All
Growth Will Be in the 65+ Age Category

NH Population Change By Age
Change 2000-2030 Share Of Total Pop.

AGE # % 2000 2030
5-14 2,484 1% | 16% - 12%
15-24 11,865 8% 13% 1%
25-64 31,673 5% 58% A7%
65+ 289,224 195% 13% 29%
Total 330,278 28% 100%  100%

Two Thirds of Population Is in
Southern/Seacoast Regions

Connecticut
Valley, 196,026

Central/takes, Southern/
192,550 Seacoast,
770,433
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Most of 2010-30 Growth In
Southern/Seacoast
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We’re Not All The Same

2006
e NH MA Combined
Foreign Born- 712000 908,271 979,471
Speak Language Other
ThanEnglshat Home | 102,137 1221942 1,324,079
'With Disabilty M9 87159 999,131
Age 65+ 161,836 856,386 1,018,722

Note: Primary Market’s Foreign born population up 18% since 2000, versus 2% growth
In overall population.
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NH Rooms And Meals Receipts

Rooms/Meals Spending is Up Over

Total Receipts 2000 ($) Total Receipts 2005 (3}

Total Receipts 2007 ($)

New
Hampshire
County

Grafton
Carroll
'Belknap
Cheshire
Coos
Strafford
Sullivan
Merrimack
Rockingha
Total

Hillsborough

Total Receipts | Total Receipts Total Receipts
2000 ($) 2005 ($) 2007 ($)

605,788,128 680,574,227 722,075,812

181,965,455 205,146,684 222,272,314
155,542,282 180,009,479 192,593,297
110,000,590 136,670,113 145,214,936
62,093,728 84,714,098 82,778,946
60,449,924 81,958,547 81,861,757
114,334,639 138,044,342 157,380,943
45,077,655 57,370,808 62,388,869
132,697,412 175,632,009 186,349,754

m

525,685,520 725,774,369 770,705,971

1,993,635,334 2,465,804,675 2,623,622,600

Change $
116,287,684
40,306,858
37,051,015
35,214,346
20,685,218
21,411,833
43,046,304
17,311,215
53,652,342
245,020,451
629,987,266

Fastest Rooms/Meals Growth in
Seacoast/Southeast Part Of State

Change
%
19%
22%
24%
32%
33%
35%
38%
38%
40%
47%
32%
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Market Area Is Affluent

2007 Per Capita Income
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Market Area Residents Spend
S5 Billion per Year on Recreation

Recreation Spending, 2008

Spending per

Household NH MA Combined
Ei i R tion Fees and A $689.04 $358,805,646 $2,058966,630  $2,417,772,276
Toys & Games $161.79 $84,249,138  $452026,153  $536,275,291
Recreational Vehicles and Fees $498.42 $259,540,928 $1,139,647,737  $1,399,188,665
Sports, Recreation and Exercise Equipment o %5218.09 $113,563,223  $602,805,746___ $716,368.969
Total §1,567.34 $5,069,605,201

Outdoor Recreation Contributes $22
Billion to the New England Economy

DIVISION 1: NEW ENGLAND TOTALS
CT, ME, MA, NH, BRI, VT

Total Contribution: $22 641 million
Jobs Generated: 271,106

Gear Retail Sales: $2.211 million
Trip-related Sales: $17,606 million
Taxes (federal, siate): $3,360 million
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Upwards of 2 Million Market
Residents Participate in Some Form of Outdoor
Recreation in 2008

Outdoor Sports Participation, 2008

Activity Participation NH MA Combined

Rate Participants Participants Participants
Participated in backpacking/hiking 9.2% 95,813 451,961 547,774
Participated in bicycling (mountain) 4.5% 46,805 222,522 269,327
Participated in bicycling (road) 9.6% 99,277 496,258 595,535
Pariicipated in boating (power) 7.0% 72,405 286,783 369,188
Participated in canoeing/kayaking 52% 53,756 232,603 286,359
Participated in downhill skiing 3.9% 40,320 221,153 261,473
Participated in fishing (fresh water) 14.5% 150,118 520,581 670,699
Participated in fishing (salt water) 4.4% 45,227 218,115 263,342
Participated in horseback riding 3.5% 36,454 136,615 173,069
Participated in hunting with rifle 5.0% 51,654 158,324 209,978
Participated in hunting with shotgun 4.8% 49,838 152,979 202,817
Participated in jogging/running 10.6% 109,834 575442 685,276
Participated in motorcycling 3.6% 37,343 138,329 175,672
Participated in swimming 21.5% 223,055 990,443 1,213,498
Participated in walking for exercise 30.9% 321,024 1,485,716 1,806,740
Participated in water skiing 1.9% 19,918 100,673 120,591
Spent on high end sportsirec equip/12 mo: <$250 4.7% 48,450 213,337 261,787

Ageing Population Signals Lighter
Demand

Qutdoor Pantidpation: Pasticipation At Least Cace in
At Least One of 35 Outdoor Activities® in 2005 andfor 2006

80% —

70%

0%

50%

4% !

F—-'.—)A AN

o £ ks
a5k 612 1347 1824 253 3544 4554 5564 45+yrs

* 35 vt

|
\
N n nn ‘
|
|
|




DRED - Division of Parks and Recreation
STRATEGIC DEVELOPMENT and CAPITAL IMPROVEMENT PLAN - 2009
Appendix 11 - Regional Demographics (Applied Economic Research)

And When They Participate, It is
Less Often

Average Number of Activities per Participant
by Age Group

- : LS |
M &2 1317 1824 2534 3544 45.54 5544 AS5+4yrs

Fitness Matters To the Ageing Population

Outdoor, Indoor Fitness and Team Ballsports Activitias:
Life Cycle of Femae Participation”
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Outdoor, Indoor Fitness and Team Ballsports:
Life Cycle of Male Participation”
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Outdoor Activity Participation:
Major Ethinic Groups

Race and Ethnicity Matter
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Than Doubles

NH Outdoor Recreation Participants By Age
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Implications

*  The NH Park System is serving a densely populated and affluent market area with
8 million residents.

*  The population will grow by average of 30,000 a year over next 20 years.

* The population will be increasingly diverse

* Ona net basis, essentially all of the population growth will be in the older age
categories.

*  The mature family categories will actually shrink,

*  This shift portends stable demand for active recreation and significantly higher
demand for passive and fitness pursuits.

*  The shift raises the possibility of decline use of some facilities in the absence of re-
focusing.

* There is inadequate data on existing users of the system—their characteristics,
preferences, likes/dislikes.

*  The system serves two functions:
— Convenient recreation for those living nearby
— Destination recreation for day trippers and overnight visitors
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RN (e oo T AT i) N
OEP
U.S. Census Estimate

County 1990 2000 2007
Belknap Co. 49,216 56,325 60,897
Carroll Co. 35,410 43,608 47,324
Cheshire Co. 70,121 73,825 77,200
Coos Co. 34,693 32,936 33,982
Grafton Co. 74,929 81,740 87,487
Hillsborough Co. 336,073 380,841 401,397

Merrimack Co. 120,005 136,225 146,384 Coos

Rockingham Co. 245,845 277,359 295,948
Strafford Co. 104,233 112,233 122,504
Sullivan Co. 38,592 40,458 41,877
N.H. 1,109,117 1,235,550 1,315,000

* From NH Office of Energy and Planning

NH Counties Populations
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